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Disclaimer

This document has been prepared by Legrand S.A. (“Legrand”) solely for use at its meeting with investors held on July 28, 2006. This document must be treated confidentially by attendees at such
presentation. The information contained in this document has not been independently verified and no representation or warranty, express or implied, is made as to, and no reliance should be
placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained herein and Legrand expressly disclaims any liability relating thereto. The information set
out herein is subject to updating, completion, revision, verification and amendment and such information may change materially. Legrand is under no obligation to keep current the information
contained in this presentation and any opinions expressed in this representation are subject to change without notice. None of Legrand nor any of its affiliates, advisors or representatives shall
have any liability whatsoever (in negligence or otherwise) for any loss whatsoever arising from any use of this document or its contents, or otherwise arising in connection with this document.

A detailed description of the business and financial position of Legrand is included in the Legrand’s document de base registered by the AMF on February 21, 2006 under number 1.06-009, to which
investors are invited to refer and which may be obtained on the website of the AMF (www.amf-france.org). The investors’ attention is drawn to the “Risk Factors” sections of the document de base.
This presentation includes only summary information and must be read in conjunction with the document de base. In the event of any discrepancies between this document and the document de
base, the document de base shall prevail.

This document does not constitute an offer or invitation to sell or issue, or any solicitation of any offer to purchase or subscribe for, any shares of Legrand and neither it nor any part of it shall form
the basis of, or be relied upon in connection with, any contract or commitment whatsoever.

This document is solely for your information on a confidential basis and may not be reproduced or redistributed to any other person, including without limitation, email or any other means of
electronic communication. In particular, neither this document nor any copy of it may be taken, transmitted or distributed, directly or indirectly, by any person in the United States, Canada or Japan.
The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and observe, any such
restrictions.

Legrand securities have not been and will not be registered under the US Securities Act of 1933, as amended (the “Securities Act”), and may not be offered or sold in the United States except
pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act.

This document is only directed at and being provided to persons in the United Kingdom who are a) authorized persons who have professional experience in matters relating to investments within
the meaning of the Financial Services and Markets Act 2000 (FSMA) and Article 19 of the Financial Services and Markets Act (Financial Promotions) Order 2005 (the “Order”) or b) high net worth
entities and to other persons to whom it may otherwise be lawfully communicated falling within Article 49(1) of the Order.

This presentation contains information about our markets and our competitive position therein, including market sizes and market share information. We are not aware of any authoritative industry
or market reports that cover or address the market for products and systems for low-voltage electrical installations and information networks in buildings. Therefore, we assemble information on
our markets through our subsidiaries, which in turn compile information on our local markets annually. They derive that information from formal and informal contacts with industry professionals
(such as professional associations), trade data from electrical products distributors, building statistics and macroeconomic data (such as gross domestic product or consumption of electricity). We
estimate our position in our markets based on market data referred to above and on our actual sales in the relevant market for the same period.

This document, presentation and the document de base include forward-looking statements. These forward-looking statements relate to Legrand’s future prospects, developments and business
strategies and are based on analyses of forecasts of future results and estimates of amounts not yet determinable. By their nature, forward-looking statements involve risks and uncertainties
because they relate to events and depend on circumstances that may or may not occur in the future. Legrand cautions you that forward-looking statements are not guarantees of future performance
and that its actual financial condition, actual results of operations and cash flows and the development of the industry in which Legrand operates may differ materially from those made in or
suggested by the forward-looking statements contained in this presentation. In addition, even if Legrand’s financial condition, results of operations and cash flows and the development of the
industry in which Legrand operates are consistent with the forward-looking statements contained in this presentation, those results or developments may not be indicative of results or
developments in future periods. Legrand does not undertake any obligation to review or confirm analysts’ expectations or estimates or to release publicly any revisions to any forward-looking
statements to reflect events that occur or circumstances that arise after the date of this presentation or the document de base.

By attending this presentation and/or accepting this document you agree to be bound by the foregoing limitations.
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Key Facts

Robust increase in net sales

Vigorous growth in adjusted operating
income

Doubling of free cash flow
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Robust Increase in net Sales
driven by Like for Like Growth and Acquisition-led Expansion

1st Half 2005 1st Half 2006
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Vigorous Growth in Adjusted Operating Income
in all Geographical Zones

Adjusted Operating Income”

1st Half 2005 1st Half 2006

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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Doubling of Free Cash Flow
driven by Strong Operational Performance and
Good Capital Employed Management

Free Cash Flow "
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+157%"

70

1st Half 2005 1st Half 2006

1. Free cash flow: cash flow from operations — change in working capital — capex + net proceeds from sale of fixed assets
2. Excluding a positive impact of a €30million exceptional cash foreign exchange gain, free cash flow increased by 113%
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Strong 2006 First Half Net Sales
driven by Like for Like Growth and Acquisition-led Expansion

€ million
By destination

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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Active Acquisition Driven Growth

Close to €50m revenue added through 3 acquisitions since January 2006

#1 in China in audio and video door entry
systems |

2005 net sales : €15million
900 people of which 200 sales force

Growth

Markets
#1 in Brazil in consumer units and industrial

enclosures
2005 net sales: €28million
400 people

#1 in Denmark in metal cable management
Market
systems

2005 net sales: €5million

Access
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Strong R&D commitment

Close to 5% of sales invested R&D
48% of capital expenditures dedicated to new products (vs 40% in H1 05)
About 1,800 people dedicated to R&D

4,500 active patents
More than 20 new product ranges launched in the first half of 2006

R&D cash expenses and investments Capex dedicated to new products
€m €m

954 91 354 30
+50%

+12% | | ¥ P
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1st Half 2005 1st Half 2006 1st Half 2005 1st Half 2006
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More Than 20 New Value Added Product Ranges launched in the
First Half of 2006

Cable Management
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Trading-up In Italy
Luxury and Technology as Growth Drivers: Axolute

Multimedia Station

Axial Switch
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Trading-up in the US
From Home Automation...

US sound diffusion market in $M US home theater market in $M US home automation market in $M

CAGR 36 % CAGR 14 % CAGR 39 %

2002 2003 2004 2005 2006 2002 2003 2004 2005 2006 2002 2003 2004 2005 2006

Source: Consumer Electronics Association research and Legrand estimates
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Trading-up in the US
...to Aesthetic Value Added

Decorative wiring device ranges growing twice as fast as standard lines

Sales of decorative vs standard wiring
device (index)

400

320 CAGR 22 %

240

160 _‘_"A—A/H
A T T T T T T

80

1999 2000 2001 2002 2003 2004 2005
Deco == Standard
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First Half Year P&L
Vigorous Adjusted Operating Income Growth

IFRS, € million 1st half 2006 % change

Net sales 1,893.3 19.6%

Gross profit 953.5 21.4%
As % of sales 50.4%

Adjusted operating income 326.4° 23.3%

As % of sales 17.2%

Accounting entries relating to the acquisition of Legrand France (43.4)

Operating income 283.0
As % of sales 14.9%

Net financial expenses (73.9)

Exchange gains and losses 21,7

Loss on extinguishment of debt (109.0)

Income tax expense (57,7)

Net profit 64.6 6.3%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. After a €9million non recurrent non cash expense from IPO
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Very Strong First Half Year Cash Generation

IFRS, € million 1st half 2006 % change

Cash flow from operations (1) 338.9 49.3% (@

As % of sales 17.9%

Change in working capital requirement (100.3)

Net cash provided by operating activities 238.6
As % of sales 12.6%

Capital expenditures (including capitalised R&D) (74.8)
As % of sales 4.0%

Net proceeds from sales of fixed assets 15.5

Free cash flow 179.3 +157.2%
As % of sales 9.5%

1. Cash flow from operations is defined as net cash provided by operating activities, + change in working capital
2. Excluding a positive impact of a €30million exceptional cash foreign exchange gain, cash flow from operations increased by 36.1%
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Optimized Balance Sheet
combining Leverage and Investment Grade Rating

Leverage

As of
June 30, 2006

1980

IFRS, € million

Total equity

Net financial debt 1,938

As % of total equity 98%
As % of last twelve month EBITDA 2.7 x

Investment grade rating
> S&P BBB-

> Moody’s Baa3

> Fitch BBB-
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Conclusion

Very strong first half in terms of sales,
profitability and cash generation

Fast running business model

With current inflation in raw material prices
significantly less favorable than anticipated,
Legrand confirms its 2006 targets "

1. Please refer to page 67 of the Note d’opération
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Agenda and Contacts

Tuesday October, 31 2006 : 2006 Investor Relations:
nine month reSUIts Frangois Poisson
tel : + 33 (0)1 49 72 53 53

Thursday February, 8 2007 : 2006 fax: + 33 (0)1 43 60 54 92
full year results




L1 legrand

Appendix
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Net Sales by Destination

€ million Q1 Q2 1st half
2006 2006 2006

France 246.6 245.8 492.4

171} 193.1 181.5 374.6

Rest of Europe 192.5 197.3 389.8

USA/Canada 161.8 173.5 335.3

Rest of the World 146.6 154.6 301.2

Total 940.6 952.7 1,893.3
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Net Sales By Origin

€ million Q1 Q2 1st half
2006 2006 2006

France 283.6 284.9 568.5

171} 202.9 191.5 394.4

Rest of Europe 180.5 183.6 364.1

USA/Canada 163.6 176.8 340.4

Rest of the World 110.0 115.9 225.9

Total 940.6 952.7 1,893.3
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2006 First Quarter Net Sales by Destination

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 First Quarter Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 First Half Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 Second Quarter Net Sales by Destination

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 Second Quarter Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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1st Quarter P&L

IFRS, € million % change
(/]

Net sales 22.9%

Gross profit 23.1%
As % of sales

Adjusted) operating income 24.1%

As % of sales

Accounting entries relating to the acquisition of Legrand France

Operating income
As % of sales

Net financial expenses

Exchange gains and losses 5.8

Loss on extinguishment of debt (109.0)

Income tax expense (27,0)

Net profit (34.6)

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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2"d Quarter P&L

IFRS, € million 2nd quarter
2006

Net sales 952.7 16.6%

Gross profit 478.3 19.7%
As % of sales 50.2%

Adjusted(") operating income 162.9 Y 22.5%

As % of sales 17.1%

% change

Accounting entries relating to the acquisition of Legrand France (21.6)

Operating income 141.3
As % of sales 14.8%

Net financial expenses ()

Exchange gains and losses 15.9

Loss on extinguishment of debt 0.0

Income tax expense (30.7)

Net profit 99.2 189.2%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. After a €9million non recurrent non cash expense from IPO
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Reconciliation of Cash From Operations with Net Profit

IFRS, € million 1st half 2006

Net profit 64.6

Depreciation and amortization 120.8

Loss on extinguishment of debt 109.0

Change in other non-current assets and liabilities and deferred tax 2.0

Share of loss/(profit) of associates (0.5)

Exchange (Gains)/losses net 16.7

(Gains)/losses on fixed asset disposals and sales of securities (0.3)

Other adjustments 26.61

Cash flow from operations 338.9

1. Mainly non-cash interests related to the shareholder’s loan and a €9million non recurrent non-cash expense from IPO




L1 legrand

Change in Scope of Consolidation

2005
1st Half

2006
1st Half 9 months

1. BS: Balance Sheet




