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2007 Nine-Month Highlights

+16% Robust rise in free cash flow

+104% Net income more than doubled

+80bp Significant improvement in margins

+16% Vigorous rise in adjusted operating
income

+11% Strong increase in nine-month net sales
with steep growth in the third quarter
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2,782
3,096

9M 2006 9M 2007

Strong Rise in Net Sales

 Firm organic growth: +8.7% in the 9
months to September, with an
+8.9% rise in the third quarter alone

 Ongoing strong organic growth in
emerging countries: +18%

 Change in the scope of
consolidation: +4.1%

 Unfavourable impact of currency
effect: -1.6%

Net Sales (€M)

+11.3%
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Vigorous Rise in Adjusted Operating Income Combined with
Significant Improvement in Margin

Adjusted EBIT (€M and as % of sales)

+16%

481
559

17.3%
18.1%

9M 2006 9M 2007

 Strong sales growth

 Raw-material price rises fully offset
by increase in selling prices

 Margin up 150 basis points before
the impact of acquisitions

 Impact of acquisitions on margin:
-70 basis points
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Net Income More Than Doubled

Net income, group share (€M)

 Excellent operating results

 Decrease in net financial
expenses

147

299

9M 2006 9M 2007

x 2
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Robust Rise in Free Cash Flow

Free cash flow (€M)

 Strong growth in earnings

 Ongoing control of capital
employed

+16%
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Strong Sales Growth

Group total €3,096m in the first nine months of 2007
 +11.3% reported growth
 +8.7% LFL(1) growth

France €757m
 +7.2% LFL(1) growth

Excellent performance of new product
lines illustrating successful focus on
trading up

Italy €559m
 +7.9% LFL(1) growth
 +4.9% Q3 LFL(1) growth

After an exceptionally strong first
half, growth in sales continued firm
in the third quarter

Rest of the World €620m
 +34% reported growth
 +12.4% LFL(1) growth

Good performance in nearly all
countries

Rest of Europe €676m
 +14.6% LFL(1) growth

Double-digit growth in Turkey,
Greece, Spain and Switzerland
combined with ongoing strong rise in
Eastern Europe (over 26%)

USA/Canada €484m
 +3.9% Q3 LFL(1) growth
 +0.8% LFL (1) growth

Strong resilience, buoyant sales of higher
added value systems and moderate growth
in non-residential sales

1. Like-for-like: at constant scope of consolidation and exchange rates
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2,782

3,096

-51
+113

+86 +4

+70

+51
+41

+314

Strong Sales Growth

1. At constant scope of consolidation and exchange rates

2007 nine-month net sales analysis (€M)

France

Italy

Rest of
Europe

Rest of
World

USA-
Canada

-1.6%
FX

+4.1%
Scope of

consolidation

+11.3%
Total

+8.7%
Like-for-like(1) growth

9M 2006 9M 2007
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1,970

2,407

9M06 9M07

Continued Strong Growth in Emerging Countries

Increasing weight in group sales

Strong 9-month 2007 like-for-like growth

+18%

Sales and marketing team

Strong rise in net sales (€M)

+22%

596

730

9M06 9M07

+23% 21%

24%

9M06 9M07
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Ongoing Innovation: More than 40 New Products
Launched by September 30

Control &
Command

ComfortComfortSecuritySecurityCommunicationCommunication

Cable
Management

Energy
Distribution

VDI
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Trading Up: a Recurrent and Reliable
Growth Driver

Celiane and Mosaic: Sharp increase in sales
of high value-added functions in France

Celiane: 81% of plate sales in France
made with high-end finishes

19%

43%

26%

12%

Standard

Frosted, anodized,
glazed

Steel, copper

Wood, leather,
Corian, glass

+48%
rise in sales of enriched

functionalities by
September 30, 2007Sept.

2007

Scenario manager

Video display

Sound diffusionScenario switch

Heating control

Home cinema
connection

Wifi outlet
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Trading Up: a Recurrent and Reliable
Growth Driver

Fast growth in sales of
high value-added systems in the US
(home automation, lighting control)

Ongoing success of Axolute in Italy

Strong rise in 2007
nine-month sales(1):

+21%

1. At constant scope of consolidation and exchange rates

Continued very
strong rise of Axolute
sales in Italy in 2007

above 40%
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Emerging Countries: a Recurrent and Reliable
Growth Driver

Increasing weight in total sales Strong presence in emerging countries

•Present in 45 emerging
countries

•Close to 13,600 employees
16%

17%
18%

22%

2003 2004 2005 2006 9M07

24%

438 492
571

805

2003 2004 2005 2006

2,762 2,926
3,248

3,737

2003 2004 2005 2006

Total net sales (€M)

CAGR

+11%

Net sales in emerging countries (€M)

CAGR
+23%
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Improved Geographical Balance of Sales

2000 September 2007

 Higher exposure to Rest of Europe and Rest of the World zones

 Lower exposure to France, USA/Canada and Italy

RoE, RoW
31%

France,
Italy, US
69%

RoE, RoW

42%

France,
Italy, US
58%
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4 Acquisitions since January, with Expected Sales of More
than €170m on an annual basis

Home automation specialist in the US
 2006 net sales: $12m
 36 employees

 #1 in metal cable trays in Mexico
 2006 net sales: €8m
 140 employees

 #2 in wiring devices in Australia and
New Zealand

 2006 net sales of €100m
 875 employees

 #1 in Russia for power circuit breakers
 2006 net sales: €35m
 2,400 employees

Growth
Markets

Market
Access
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Macse: Enlarging Legrand’s Leading Market
Positions in Mexico

Control &
Command

ComfortComfortSecuritySecurityCommunicationCommunication

Cable
Management

Energy
Distribution

VDI

# 1
in cable

trays

# 1
in wiring
devices

# 2
in MCBs
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Kontaktor: Leveraging Legrand’s Strong Market
Positions in Russia

Control &
Command

ComfortComfortSecuritySecurityCommunicationCommunication

Cable
Management

Energy
Distribution

VDI

# 1
in plastic
trunking

# 2
in MCBs

# 1
in wiring
devices

# 1
in ACBs

# 1
in MCCBs
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HPM: Building Up Market Share from a #2 Position in
Wiring Devices

Control &
Command

ComfortComfortSecuritySecurityCommunicationCommunication

Cable
Management

Energy
Distribution

VDI

# 2
in wiring
devices

Switches and Power points

Lighting ControlSystem

Network / Control
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UStec: Complementing Legrand’s Wide Product
Offering in the US

Control &
Command

ComfortComfortSecuritySecurityCommunicationCommunication

Cable
Management

Energy
Distribution

VDI

# 1
in cable
mgmt

# 2
in wiring
devices

# 2
in high-end
residential

lighting
control

VDI

# 1
in structured

cabling

#1
in energy

efficiency
lighting

control

Specialist
in structured

cabling
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Vigorous Rise in Earnings

102%

-15,7%

23.1%

16.2%

12.0%

11.3%

% of change

299.7

(158.5)

0.0

29.8

(85.0)

16.5%

512.2

(46.9)

18.1%

559.1

50.5%
1,563.2

3,095.5

9 months
2007

148.5Net profit

(82.5)Income tax expense

(109.0)Loss on extinguishment of debt

24.0Exchange gains and losses

(100.8)Net financial expenses

15.0%As % of sales

416.2Operating income

9 months
2006(IFRS. €M)

(65.0)Purchase accounting (2)

17.3%As % of sales

481.2Adjusted (1) operating income

50.2%As % of sales
1,395.7Gross profit

2,781.7Net Sales

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. Accounting entries relating to the acquisition of Legrand France
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Good Free Cash Flow

15.8%(2)357.3308.6Free cash flow

11.5%11.1%As % of sales

32.524.6Net proceeds from sales of fixed assets

(118.0)(108.9)Capital expenditures (including capitalised R&D)

14.3%14.1%As % of sales

12.7%(2)442.8392.9Net cash provided by operating activities

+5.3%(2)

% change9 months
2007

9 months
2006(IFRS, €M)

(58.9)(83.5)Change in working capital requirement

16.2%17.1%As % of sales

501.7476.4Cash flow from operations (1)

1. Cash flow from operations is defined as net cash provided by operating activities + change in working capital requirement
2. 2006 comparison basis benefited from an exceptional foreign-exchange gain of €30 million in the first quarter of 2006
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2007 Targets Revised Upwards

Based on these very strong results and excluding a major deterioration
of market conditions, Legrand, whose initial 2007 targets called for a 7
to 10% rise in sales at constant exchange rates and adjusted operating
margin comparable to the 2006 figure at 16.5%, is now confident in its
capacity to

 increase sales by close to 12% at constant exchange rates(1)

in 2007 and
 reach an adjusted operating margin slightly above 17% over

the same period

1. As a reminder exchange rate effect was -1.6% by September 30, 2007
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Agenda and Contacts

 February 7, 2008:
2007 annual results

 May 7, 2008:
2008 first-quarter results

 May 22, 2008:
Annual General Meeting of
shareholders

 Investor Relations: François Poisson
tel: +33 (0)1 49 72 53 53
fax: +33 (0)1 43 60 54 92

 Press relations: Raphaëlle Rico
tel: +33 (0)1 44 43 73 11
fax: +33 (0)1 44 43 75 65

Agenda Contacts
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2007 Nine-Month Net Sales by Destination

-1.6%

-2.0%

-7.4%

0.0%

0.0%

0.0%

Currency
effect

8.7%

12.4%

0.8%

14.6%

7.9%

7.2%

Like-for-like
growth

Scope of
consolidation

Total
change

Nine months
2007

Nine months
2006(€M)

4.1%11.3%3,095.52,781.7Total

21.3%33.6%620.2464.2
Rest
of the World

3.9%-3.0%483.9498.9USA/Canada

0.4%15.0%675.3587.3Rest
of Europe

-1.5%(1)6.3%559.0525.8Italy

0.1%7.3%757.1705.5France

1. Due to accounting reclassification
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2007 Nine-Month Net Sales by Origin

-1.6%

-2.3%

-7.4%

0.1%

0.0%

0.0%

Currency
effect

8.7%

11.4%

1.1%

12.5%

9.9%

8.7%

Like-for-like
growth

Scope of
consolidation

Total
change

Nine months
2007

Nine months
2006(€M)

4.1%11.3%3,095.52,781.7Total

28.2%39.5%492.4353.0
Rest
of the World

4.3%-2.4%495.0507.1USA/Canada

0.0%12.6%614.0545.5Rest
of Europe

-1.4%(1)8.4%600.4553.8Italy

0.0%8.7%893.7822.3France

1. Due to accounting reclassification
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Net Sales by Destination

1,063.0

213.0

164.8

227.4

193.1

264.7

Q2
2007

888.4

163.0

163.6

197.5

151.2

213.1

Q3
2006

955.1

201.0

144.3

218.9

146.6

244.3

Q4
2006

1,032.7

184.3

155.1

219.4

209.5

264.4

Q1
2007

999.8

222.9

164.0

228.5

156.4

228.0

Q3
2007

952.7

154.6

173.5

197.3

181.5

245.8

Q2
2006

940.6Total

146.6
Rest
of the World

161.8USA/Canada

192.5
Rest
of Europe

193.1Italy

246.6France

Q1
2006

(€M)
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Net Sales by Origin

1,063.0

168.7

168.0

209.4

206.0

310.9

Q2
2007

888.4

127.1

166.7

181.4

159.4

253.8

Q3
2006

955.1

159.0

146.6

203.1

160.0

286.4

Q4
2006

1,032.7

145.7

158.8

198.7

223.5

306.0

Q1
2007

999.8

178.0

168.2

205.9

170.9

276.8

Q3
2007

952.7

115.9

176.8

183.6

191.5

284.9

Q2
2006

940.6Total

110.0
Rest
of the World

163.6USA/Canada

180.5
Rest
of Europe

202.9Italy

283.6France

Q1
2006

(€M)
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2007 First Quarter - Net Sales by Destination

-2.5%

-5.4%

-8.1%

-0.9%

0.0%

0.0%

Currency
effect

9.0%

12.6%

0.6%

14.7%

10.0%

7.1%

Like-for-like
growth

Scope of
consolidation

Total
change

Q1 2007Q1 2006(€M)

3.3%9.8%1,032.7940.6Total

18.0%25.7%184.3146.6
Rest
of the World

3.7%-4.1%155.1161.8USA/Canada

0.3%14.0%219.4192.5
Rest
of Europe

-1.4%(1)8.5%209.5193.1Italy

0.1%7.2%264.4246.6France

1. Due to accounting reclassification
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2007 First Quarter - Net Sales by Origin

-2.5%

-6.6%

-8.2%

-0.9%

0.0%

0.0%

Currency
effect

9.0%

14.3%

1.4%

11.1%

11.6%

7.9%

Like-for-like
growth

Scope of
consolidation

Total
change

Q1 2007Q1 2006(€M)

3.3%9.8%1,032.7940.6Total

24.1%32.5%145.7110.0
Rest
of the World

4.3%-2.9%158.8163.6USA/Canada

0.0%10.1%198.7180.5
Rest
of Europe

-1.3%(1)10.2%223.5202.9Italy

0.0%7.9%306.0283.6France

1. Due to accounting reclassification
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2007 Second Quarter - Net Sales by Destination

-1.2%

-0.6%

-6.8%

0.3%

0.0%

0.0%

Currency
effect

8.2%

12.0%

-2.0%

14.5%

8.2%

7.6%

Like-for-like
growth

Scope of
consolidation

Total
change

Q2 2007Q2 2006(€M)

4.4%11.6%1,063.0952.7Total

23.8%37.8%213.0154.6
Rest
of the World

4.0%-5.0%164.8173.5USA/Canada

0.4%15.3%227.4197.3
Rest
of Europe

-1.7%(1)6.4%193.1181.5Italy

-0.1%7.7%264.7245.8France

1. Due to accounting reclassification
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2007 Second Quarter - Net Sales by Origin

-1.2%

-0.6%

-6.8%

0.4%

0.0%

0.0%

Currency
effect

8.2%

11.0%

-2.3%

13.7%

9.3%

9.1%

Like-for-like
growth

Scope of
consolidation

Total
change

Q2 2007Q2 2006(€M)

4.4%11.6%1,063.0952.7Total

31.9%45.6%168.7115.9
Rest
of the World

4.3%-5.0%168.0176.8USA/Canada

0.0%14.1%209.4183.6
Rest
of Europe

-1.6%(1)7.6%206.0191.5Italy

0.0%9.1%310.9284.9France

1. Due to accounting reclassification
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2007 Third Quarter - Net Sales by Destination

-1.2%

-0.4%

-7.3%

0.6%

0.0%

0.0%

Currency
effect

8.9%

12.5%

3.9%

14.6%

4.9%

6.9%

Like-for-like
growth

Scope of
consolidation

Total
change

Q3 2007Q3 2006(€M)

4.6%12.5%999.8888.4Total

22.0%36.7%222.9163.0
Rest
of the World

4.0%0.2%164.0163.6USA/Canada

0.4%15.7%228.5197.5
Rest
of Europe

-1.4%(1)3.4%156.4151.2Italy

0.1%7.0%228.0213.1France

1. Due to accounting reclassification
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2007 Third Quarter - Net Sales by Origin

-1.2%

-0.1%

-7.2%

0.8%

0.0%

0.0%

Currency
effect

8.9%

9.3%

4.3%

12.6%

8.6%

9.1%

Like-for-like
growth

Scope of
consolidation

Total
change

Q3 2007Q3 2006(€M)

4.6%12.5%999.8888.4Total

28.2%40.0%178.0127.1
Rest
of the World

4.2%0.9%168.2166.7USA/Canada

0.0%13.5%205.9181.4
Rest
of Europe

-1.3%(1)7.2%170.9159.4Italy

0.0%9.1%276.8253.8France

1. Due to accounting reclassification
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1st Quarter P&L

92.9(34.6)Net profit

(51.6)(27.0)Income tax expense

0.0(109.0)Loss on extinguishment of debt

3.15.8Exchange gains and losses

- 38.8%(28.5)(46.6)Net financial expenses

16.4%15.1%As % of sales

19.6%169.4141.7Operating income

13.2%

10.6%

9.8%

%
of change

1st quarter
2007

1st quarter
2006

(IFRS, €M)

(15.7)(21.8)
Accounting entries relating to the acquisition
of Legrand France

17.9%17.4%As % of sales

185.1163.5Adjusted (1) operating income

50.9%50.5%As % of sales
525.4475.2Gross profit

1 032.7940.6Net sales

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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2nd Quarter P&L

4.0%103.299.2Net profit

(52.7)(30.7)Income tax expense

0.00.0Loss on extinguishment of debt

5.315.9Exchange gains and losses

-9.9%(24.6)(27.3)Net financial expenses

16.5%14.8%As % of sales

23.9%175.1141.3Operating income

17.1%

12.1%

11.6%

%
of change

2nd quarter
2007

2nd quarter
2006

(IFRS, €M)

(15.6)(21.6)
Accounting entries relating to the acquisition
of Legrand France

17.9%17.1%As % of sales

190.7162.9Adjusted (1) operating income

50.5%50.2%As % of sales
536.3478.3Gross profit

1,063.0952.7Net sales

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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3rd Quarter P&L

23.5%103.683.9Net profit

(54.2)(24.8)Income tax expense

0.00.0Loss on extinguishment of debt

21.42.3Exchange gains and losses

18.6%(31.9)(26.9)Net financial expenses

16.8%15.0%As % of sales

25.9%167.7133.2Operating income

18.4%

13.4%

12.5%

%
of change

3rd quarter
2007

3rd quarter
2006

(IFRS, €M)

(15.6)(21.6)
Accounting entries relating to the acquisition
of Legrand France

18.3%17.4%As % of sales

183.3154.8Adjusted (1) operating income

50.2%49.8%As % of sales
501.5442.2Gross profit

999.8888.4Net sales

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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Reconciliation of Cash-Flow From Operations
with Net Profit

4.425.3(1)Other adjustments

501.7476.4Cash-flow from operations

(11.7)(2.2)(Gains)/losses on fixed asset disposals and sales of securities

(6.6)9.9Exchange (gains)/losses net

(1.2)(0.6)Share of loss/(profit) of associates

55.98.4Change in other non-current assets and liabilities and deferred tax

9 months
2007

9 months
2006(IFRS, €M)

0.0109.0Loss on extinguishment of debt

161.2178.1Depreciation and amortization

299.7148.5Net profit

1. Mainly non-cash interests related to the shareholder’s loan and a €9 million non recurrent non-cash expense from IPO
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Scope of Consolidation

Only in BS (1)Only in BS (1)Kontaktor

Only in BS (1)Macse

11months8 months5 months2 monthsHPM

12 months9 months6 months3 monthsUSTec

12 months9 months6 months3 monthsVantage
12 months9 months6 months3 monthsShidean
12 months

Full Year

9 months

9 months2007 H1Q12007

6 months3 monthsCemar

1. BS : Balance Sheet

12 monthsOnly in BS (1)Only in BS (1)Shidean

Only in BS (1)Only in BS (1)Vantage

6 months
12 months
12 months
12 months
12 months
12 months

Full Year

3 months
9 months
9 months
9 months
9 months
9 months

9 months2006 H1Q12006

Only in BS (1)Cemar
6 months3 monthsICM Group
6 months3 monthsTCL
6 months3 monthsOn Q
6 months3 monthsZucchini
6 months3 monthsVan Geel

12 months9 months6 months3 monthsKontaktor

12 months9 months6 months3 monthsMacse

12 months9 months6 months3 monthsHPM
Full Year9 months2007 H1Q12008
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DISCLAIMER - ANALYSTS AND INVESTORS
PRESENTATION

This document has been prepared by Legrand S.A. (“Legrand”) solely for use at its conference call with analysts held on
November 8, 2007. This document must be treated confidentially by attendees at the November 8, 2007 conference call and may
not be reproduced or redistributed to any other person. No representation or warranty, express or implied, is made as to, and no
reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained herein
and Legrand expressly disclaims any liability relating thereto. Legrand is under no obligation to keep current the information
contained in this presentation and any opinions expressed in this representation are subject to change without notice.

This presentation includes only summary information.

Legrand securities have not been and will not be registered under the US Securities Act of 1933, as amended (the “Securities
Act”), and may not be offered or sold in the United States except pursuant to an exemption from, or in a transaction not subject to,
the registration requirements of the Securities Act.

Neither this document nor any copy of it may be taken, transmitted or distributed, directly or indirectly, by any person in the United
States, Canada or Japan. The distribution of this document in other jurisdictions may be restricted by law and persons into whose
possession this document comes should inform themselves about, and observe, any such restrictions.

This presentation contains information about our markets and our competitive position therein. We are not aware of any
authoritative industry or market reports that cover or address our market. We assemble information on our markets through our
subsidiaries, which in turn compile information on our local markets annually from formal and informal contacts with industry
professionals, electrical products distributors, building statistics and macroeconomic data. We estimate our position in our markets
based on market data referred to above and on our actual sales in the relevant market for the same period.

This document and this presentation include forward-looking statements. These forward-looking statements relate to our future
prospects, developments and business strategies and are based on analyses of forecasts of future results and estimates of
amounts not yet determinable. By their nature, forward-looking statements involve risks and uncertainties. We caution you that
forward-looking statements are not guarantees of future performance and that our actual financial condition, actual results of
operations and cash flows and the development of the industry in which we operate may differ materially from those made in or
suggested by the forward-looking statements contained in this presentation.

We do not undertake any obligation to review or confirm analysts’ expectations or estimates or to release publicly any revisions to
any forward-looking statements to reflect events that occur or circumstances that arise after November 8, 2007.

By attending the November 8, 2007 conference call and/or accepting this document you agree to be bound by the foregoing
limitations.


