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Legrand is established in over 80

countries, offering a comprehensive

range of products and systems for

electrical and digital infrastructures

used in residential, commercial and

industrial buildings. The scope of

its offering and its leading positions

make the group a worldwide

benchmark.

Legrand
Legrand is The gLobaL speciaLisT in eLecTricaL and digiTaL buiLding infrasTrucTures.
A GLOBAL PLAYER

40%
of group sales generated

in new economies
in 2013

26%
of group sales generated

in new business segments
in 2013

36,000
employees in 2013

nearly

Leading positions
Legrand’s prime growth drivers
are innovation—leading to a
steady stream of high value-
added product launches—and
acquisitions. 68% of sales are from
products that rank first or second
in their respective markets, and
the group holds leading positions
in france, italy and the us, as
well as in new economies such as
brazil, russia, china and india.

Legrand is continuing to expand in
new economies and to strengthen
its positions in growing new
business segments such as digital
infrastructure and energy

efficiency, where the digital
economy and emerging needs
have combined to open up new
opportunities.

new economies and new business
segments: high potentiaL

2013 highlights
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a portFoLio oF FLagship brands

• Legrand • BTicino • Cablofil • Ortronics • Anam •
Arnould • HDL • HPM • Indo Asian Switchgear • Inform •
Middle Atlantic • Minkels • Numeric UPS • On-Q • Pass &
Seymour • Seico • Shidean • SMS • TCL • Vantage • Watt
Stopper • Wiremold • Zucchini and more

1 BUSInESS, 4 FIELdS
Legrand is the global specialist
in electrical and digital building

infrastructures.
its product offering covers:

• control and command of electric power (wiring devices, home systems, security systems,
energy efficiency solutions and more),

• cable management (cable trays and trunking, flexible ducts, floor boxes and more),

• power distribution (circuit breakers, distribution panels, uninterruptible power supply
and more),

• voice-data-image distribution (enclosures, patch panels, rJ45 sockets and more).

Assisted living: A promising mArket
legrand—a frontrunner in the “silver economy” and already
France’s leader in electrical systems for assisted living
following its 2011 acquisition of intervox—strengthened its
positions in this area in 2013 by acquiring tynetec, the Uk’s
second largest contender in the field. in early 2014, this was
followed by the signature of a joint venture agreement with
neat, spain’s leader in assisted living systems.

launched in early 2013, drivia is an
all-new generation of residential
cabinets. Featuring completely
revamped functionalities and
design, drivia is designed to allow
an increasing number of devices
to be installed on residential
electrical panels. the range is
perfectly integrated into electrical
installations, delivering flexibility
and comfort.

AcqUisition oF seico (sAUdi ArAbiA)
legrand’s acquisition of seico, the saudi leader in industrial
metal cable trays, expanded the group’s presence in this
country, a promising market where it already leads the field
in wiring devices. the move also strengthens legrand’s
positions in the oil and gas vertical market in the gulf.

driviA: A new generAtion oF residentiAl
cAbinets
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KEY FIGURES
solid performances in 2013 demonstrated once again the soundness of

Legrand’s value-creating business model. STOCk MArkeT
saLes
€ million
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3,891
4,250 4,467 4,460

NeT INCOMe exCLUDINg
MINOrITIeS
€ million
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09
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290

418
479 506 531

Free CASH FLOW
€ million

20
09
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655 646 627

523

20
13

563

adJusTed operaTing
INCOMe*
€ million

20
09

20
10

20
11

20
12

20
13

588

797
857 874 882

*operating income adjusted for amortization of the revaluation of
intangible assets and for expense/income relating to acquisitions,
and, if applicable, for impairment of goodwill.

financiaL agenda
  2014 first-quarter results:

May 7, 2014
general Meeting of Shareholders:

May 27, 2014
ex-dividend:
May 29, 2014

dividend payment:
June 3, 2014

  2104 first-half results:
July 31, 2014

france
21%

usa/canada
17%

iTaLY
11%

resT of europe
18%

reST OF THe WOrLD
33%

2013 neT saLes bY region

2013 highlights
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LR
NYSE
EURONEXTTM

LISTED

€11.6 bn
Market capitalization

at March 10, 2014

code isin: fr 0010307819
 Ticker code: Lr
Listed on nYse euronext
paris
Market: NYSe euronext Paris
– eurolist compartment a
(blue chips)
pea: eligible
srd: eligible
indexes: cac 40, fTse4good,
MSCI World, Corporate
oekom rating, dJsi

share profiLe

shAngyUn And yixiAn: premiUm wiring
devices For chinA
in 2013, legrand renewed its high-end offering in china,
rolling out two new wiring device ranges: shangyun and
yixian. As showcases for legrand’s know-how in china, both
offer multiple finishes and a wide selection of functions.
they satisfy the habits and installation features of the local
premium market.

legrAnd—best repUtAtion in the cAc 40
A survey conducted by burston-marsteller i&e and reputation
institute in 2013 placed legrand first in a ranking of cAc 40
companies in terms of corporate reputation—a performance
that acknowledges the group’s expert knowhow, capacity for
innovation and strategy of responsible development.

As the entry-segment range for
lcs², linkeo’s new vdi enclosures
offering is designed to provide
the essential functions for data
cabling. thanks to a series of
accessories associated with linkeo
enclosures, installers now have a
comprehensive offering that can
meet all of the requirements of
commercial projects.

DIVIDeND Per SHAre
in €
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0.70

0.88 0.93
1.00 1.05*

SHAre OWNerSHIP
at March 10, 2014

free fLoaT
96.1 %

MANAgeMeNT
and sTaff

3.9 %

*subject to approval at the general meeting of
shareholders on may 27, 2014.

linkeo—A comprehensive rAnge

change in Legrand share price

share price at december 31, 2012
€31.88

share price at march 10, 2014
€43.75

Legrand

cac 40

dec
2012

July
2013

dec
2013

march
2014
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COMMITTEd to responsibLe
Legrand has designed a roadmap for sustainable development

that aims to ensure profitable, responsible and sustainable
growth. an integral part of the group’s business strategy, this

approach is deployed across all of its business segments
and entities with a focus on progress

DeVeLOPMeNT
goVernance
governance is Legrand’s way of
growing its business responsibly,
while doing its best to meet the
expectations of stakeholders,
particularly suppliers. These
principles apply to business
decisions and ethics.

the enVironment
Legrand demonstrates concern for
the environment at all levels, from
group sites to logistics flows and
product design. Making buildings
more energy-efficient is a major
priority.

sociaL
responsibiLitY
as a responsible employer,
Legrand invests in its employees,
with a particular focus on health
and safety, diversity and personal
development. as a stakeholder in
society, the group is also committed
to promoting sustainable access
to electricity and solutions for
independent living.

Legrand’s commitments to sustainable development are set out in a roadmap
that defines the group’s priorities. The 2011-2013 roadmap set 28 goals, of which
24 had been 100% achieved by the end of 2013. a new roadmap for 2014-2018 will
be released in 2014.

KeY chaLLenges

LEARn MORE ABOUT
LEGRAnd’S APPROACH TO
SUSTAInABLE dEVELOPMEnT
AT: www.legrand.com 2013 highlights
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iso 14001-cerTified siTes
in %

WASTe reCOVereD
in %

co2 eMISSIONS
LINkeD TO eNergY CONSUMPTION
in ‘000 tons of co2 equivalent

BreAkDOWN OF TOTAL
WOrkFOrCe
in %

WOMEN
MEN

< 26 yeArs old

26-35 yeArs old

36-45 yeArs old

46-55 yeArs old

5% 6%

11%

10%

7% 13%

20%

20%

% OF r&D UNITS
PerFOrMINg LIFe-CYCLe ANALYSeS
in %

rISk ASSeSSMeNT
% of group workforce covered
by formal risk assessments

emergency relieF in the philippines
As part of its partnership with the French ngo electriciens
sans Frontières (electricians without borders), legrand
provided logistic support to the organization’s teams
assisting victims of typhoon haiyan in the philippines.

legrAnd inclUded in oekom reseArch’s
corporAte rAting
the group’s efforts and initiatives developed in the three
areas of sustainable development—social responsibility,
the environment and governance—were recognized as
contributing to better csr (corporate social responsibility)
worldwide.

better commUnities: corporAte
volUnteers to the Fore
launched by legrand north America in 2013, the better
communities program is designed to make it easier for
corporate volunteers to donate time and expertise to improve
housing for communities in difficulty. the program highlights
volunteer efforts and illustrates legrand’s commitment to
social responsibility.
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bruno barLeT
executive VP France

patrice soudan
deputy chief operating
Officer & executive VP
Wiring Devices
and home systems division

John seLLdorff
president and ceo,
Legrand north america

paolo perino
chairman and ceo,
bTicino

Frédéric xerrI
executive VP export

gilles schnepp
chairman and ceo

antoine bureL
executive VP and group
cfo

bénédicte bahier
executive VP Legal Affairs

benoît COQUArT
executive VP
strategy and development

fabrizio FABrIZI
executive VP Commercial
Systems & Infrastructures
division and energy
distribution and industrial
applications division

xavier couTurier
executive VP
human resources

The 11-member executive committee is responsible for managing sustainable and profitable growth for
the group.

eXecutiVe committee

corporate
gOVerNANCe&group

VALUeS

2013 highlights
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legrAnd north AmericA:
growth gAthers momentUm
sales at legrand north America exceeded $1 billion in
2013, thanks to successful sales initiatives which included
deployment of legrand ranges—in particular its premium
Adorne wiring device range rolled out in the second half of
2012—in retail distribution and lighting showrooms.

diversity: women in the spotlight
in 2013, legrand organized its first workplace equal
opportunity week, aimed at raising all employees’ awareness
of the advantages that diversity brings. themes including
stereotypes, mixed gender access to professions and the
place of women at legrand were tackled during the week.

legrAnd electricity For All progrAm
since legrand’s mission also encompasses enabling the
largest possible number of people to enjoy sustainable
access to electricity, the group launched a worldwide program
called legrand electricity for All in 2013. this combines all
initiatives at group and subsidiary level to provide access to
electricity and reduce energy poverty.

70%
of directors

are independent(1)

40%
of directors
are women

5
nationalities

are represented
on the board

gilles schnepp, Chairman of the Board
olivier bazil, director
christel bories, Independent director(1)

angeles garcia-poveda, Independent director(1) and Lead director(2)

François grappotte, director and Honorary Chairman
gérard Lamarche, Independent director(1)

thierry de La tour d’artaise, Independent director(1)

dongsheng Li, Independent director(1)

annalisa Loustau elia, Independent director(1)

eliane rouyer-chevalier, Independent director(1)

board oF directors

(1) An Independent director is defined as a director who has no relationship whatsoever with
the company, its group or its management that could impair his/her exercise of independent
judgment or place him/her in a position of conflict of interest with management, the company
or the group.

(2) The Lead director’s main role consists in verifying that the company’s governance bodies are
able to operate properly.

4 VaLues For sustainabLe and proFitabLe growth

Legrand draws on four key values that underpin its
corporate culture and commitment to all stakeholders.

innoVation

customer awareness

ethics oF behaVior

optimization oF resources
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Keep up with Legrand
Websites, social networks, news feeds—new vectors for

keeping up with Legrand are on the rise. NeWS
Websites, Facebook pages, blogs, YouTube channels and more—Legrand is steadily enhancing
its presence on digital networks. This strategy is applied at both group and subsidiary level,
giving access to full information on Legrand and its activities at all times.

networKs at the core oF Legrand’s
digitaL strategY

twitter.com/@Legrand_news

Legrand’s Twitter feed allows followers—currently

over 4,000—to track all group news and events

live and worldwide.

LEARn ABOUT LEGRAnd’S
LATEST InnOVATIOnS And
PROdUCTS In VIdEOS AT:

youtube.com/legrand

2013 highlights
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glint: A new rAnge in indiA
At the end of 2013, legrand rolled out its new glint wiring
device range in india. in addition to its appealing design,
its modular concept is a key asset in meeting changes and
expectations in the indian super-economy segment.

“hArtFord experience center”
—A UniqUe Universe
After paris, milan and brussels, legrand opened a new
concept store in the Us in 2013. the “experience center”
in hartford, connecticut, welcomes visitors to a new world
dedicated to innovation and design featuring legrand
products.

over1,500,000
views of “Le grand changement”

campaign on YouTube

over107,000
likes for bticino’s facebook page

over5,268,000
views of the videos on Legrand

YouTube channels.

@

Legrand.com

corporate website Legrand.com offers comprehensive information on
the group on a single platform.

contacts
press:
• Edith Dumas
+33 (0) 5 55 06 89 24
edith.dumas@legrand.fr
• Vilizara Lazarova (Publicis Consultants)
+33 (0) 1 44 82 46 34
vilizara.lazarova@consultants.publicis.fr

investor relations:
+33 (0) 1 49 72 53 53
investor.relations@legrand.fr

in 2013, legrandcontinued toexpand in the Ups (Uninterruptible
power supply) market, acquiring French Ups specialist s2s
onduleurs. the move strengthens legrand’s positions in this
market, building on s2s onduleurs’ sales and service network.

s2s ondUleUrs
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www.legrand.com

LEGRAND
COMPANY HEADQUARTERS

128, avenue de Lattre de Tassigny
87045 Limoges cedex, france

+33 (0) 5 55 06 87 87
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