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Legrand is established in over

80 countries, offering a

comprehensive range of products

and systems for electrical and digital

infrastructures used in residential,

commercial and industrial buildings.

The scope of its offering and its

leading positions make the Group a

worldwide benchmark.

Legrand
LeGrand is The GLobaL speciaLisT in eLecTricaL and diGiTaL buiLdinG infrasTrucTures.
A gLOBAL PLAYer

2

Leading positions
Legrand’s prime growth drivers
are innovation and acquisitions.
68% of sales are from products
that rank first or second in their
respective markets, and the
Group holds leading positions in
france, italy and the us, as well
as in many new economies, such
as brazil, china, india and russia.

driven by major social trends such
as environmental awareness and
aging populations, as well as
technological trends from big data
to the internet of Things and beyond,
the market for electrical and digital
infrastructures in buildings is

changing. it now offers enriched
features and scope for lasting
growth. Legrand’s development in
new business segments is a
response to the global challenges
derived from these trends.

Many opportunities
for growth

2014 highlights
oVer

36,000
emPLOYeeS in 2014

29%
OF grOuP SALeS
generAted in new
BuSineSS SegmentS
in 2014

38%
OF grOuP SALeS generAted

in new ecOnOmieS in 2014
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a portfoLio of fLagship Brands

• Legrand • BTicino • Adlec • Arnould • Cablofil • C2G •
HDL • HPM • Indo Asian Switchgear • Inform • Lastar •
Middle Atlantic • Minkels • Neat • Numeric UPS • On-Q
• Ortronics • Pass & Seymour • Seico • Shidean • SMS •
Vantage • Watt Stopper • Wiremold • Zucchini and more

1 business,
7 sTraTeGic fieLds of acTiViTy

Legrand is the global specialist
in electrical and digital building

infrastructures.

• User interface (switches, power sockets, Vdi sockets and more)
• Energy distribution (distribution panels, circuit breakers and more)
• Building systems (lighting control, security systems and more)
• Cable management (trunking, floor boxes and more)
• Digital infrastructure (enclosures, patch panels, rJ45 sockets and more)
• UPS (uninterruptible power supply devices)
• Installation components (tubes, ducts, extensions and more)

Acquisition of LAstAr inc. in usA
in 2014, Legrand pursued expansion in the united states and
in digital infrastructures by acquiring Lastar inc., a us
frontrunner in pre-terminated solutions for Voice-Data-
image (VDi) and audio-video (A/V) networks. the move rounds
out Legrand’s offering in structured VDi cabling, while
strengthening its commercial positions in the us VDi, A/V
and datacenter markets.

céliane’s latest wiring device
collection sets a new benchmark
for sockets and switches, with
five innovative functions tailored
to consumers’ new lifestyles:
flush sockets, silent switches,
direct usB plugs, motion
detectors and wireless remote
controls. céliane also offers
31 new finishes and all-new
textures that make the most of
materials and light.

GLoBAL LAunch of new
uPs rAnGes
in 2014 Legrand successfully
launched several new uPs
ranges—including Archimod he
and Keor hP—that combine
innovation and service. these
new products are stepping up
the international roll-out of the
Group’s uPs offering.

céLiAne: insPireD DesiGn,
A GAmechAnGer

19%
OF grOuP SALeS in the
united StAteS/cAnAdA
regiOn in 2014
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4
KeY FigureS

performances in 2014 demonstrate once again the soundness
of Legrand’s business model. STOCk MArkeT

saLes
€ million
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4,499

NeT INCOMe exCLUDING
MINOrITIeS
€ million
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479 506 531 532

Free CASH FLOW
€ million
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523
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607*

adJusTed operaTinG
INCOMe*
€ million
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797
857 874 882 880

*operating income adjusted for amortization of the revaluation of
intangible assets and for expense/income relating to acquisitions
and, if applicable, for impairment of goodwill.

Key financiaL daTes
  2015 first-quarter results:

May 7, 2015
 General Meeting of Shareholders:

May 29, 2015
ex-dividend:
June 2, 2015

 Dividend payment:
June 4, 2015

  2015 first-half results:
July 30, 2015

france
20%

usa/canada
19%

iTaLy
10%

resT of europe
18%

reST OF THe WOrLD
33%

2014 neT saLes by reGion

2014 highlights
*13.5% of 2014 net sales
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first “Project store” oPens
Legrand also brought innovation in services to customers,
with the opening of innoval Lyon (france), its first “project
store,” at the end of 2014. this all-new concept gives
customers an opportunity to explore group offerings in
operation in a connected, interactive showroom and provides
training in the installation of Legrand solutions.

in early 2015, at the international consumer electronics
show (ces) in Las Vegas, Legrand presented new connected
objects integrated into the Group’s wiring device ranges, and
which are designed for connected smart homes.

LeGrAnD Presents new connecteD
oBjects At 2015 consumer eLectronics
show in LAs VeGAs

AssisteD LiVinG: LeGrAnD no. 2 in euroPe
in 2014, Legrand continued to reinforce its positions
in assisted living, with the signature of a joint venture
agreement with neat, the spanish leader in assisted living
and a major player in this market europe-wide. the Group
now ranks no.2 in this business in europe with leading
positions in the main european markets: france, Great
Britain, spain and Germany.

LR

EURONEXTTM

LISTED

€13 bn
Market capitalization

on March 10, 2015

Code ISIN: Fr 0010307819
Ticker code: Lr
Listed on euronext paris
Market: euronext Paris –

eurolist compartment a (blue
chips)

PeA: eligible
SrD: eligible
Indexes: CAC 40, FTSe4Good,
MSCI World, Corporate
oekom rating, dJsi

share profiLediVidend per share
in €
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0.88 0.93
1.00 1.05 1.10*

SHAre OWNerSHIP
on March 10, 2015

free fLoaT
95.9 %

MANAGeMeNT
and sTaff

4.1 %

* subject to approval at the General meeting of
shareholders on may 29, 2015

chanGe in LeGrand share price
10-day moving average

share price on april 6, 2006
€19.75

share price on March 10, 2015
€48.73

Legrand

CaC 40

april
2006

2007 2008 2009 2010 2011 2012 2013 2014 March
2015

40
60
80

100
120
140
160
180
200
220
240
260

F&CVAA4_EN.indd 5 26/03/15 15:18



6
CoMMitted tO reSPOnSiBLe
Legrand’s corporate social responsibility (csr) strategy builds

on its sustainable development approach and aims to give
the Group what it needs to ensure profitable,

long-term growth. DeVeLOPMeNT
LiMiting
enVironMentaL iMpaCt
at Legrand, environmental
protection concerns both
manufacturing sites and product
design. The challenge: innovating
to limit the environmental impact
of Group activities, in particular
by working to make the circular
economy a reality.

CoMMitted
to eMpLoyees
in all its host countries, Legrand
is committed to the progress of
human rights at work. The group
is also committed to ensure the
safety and health of all employees,
develop their skills and promote
diversity.

sustainaBLe
soLutions for users
users and their needs are the
prime focus at Legrand. every
day, the Group’s employees seek
innovations that will provide
sustainable solutions to users and
move the electrical sector forward.

Corporate ethiCs
and soCiety
Legrand’s approach to corporate
responsibility is built on strict
compliance with ethical guidelines
towards all partners, especially
suppliers. solidarity is another
important theme, driving Legrand’s
commitment to promoting sustai-
nable access to electricity for as
many people as possible.

LeArn mOre ABOut LegrAnd’S
cSr APPrOAch At
www.legrand.com

Legrand’s csr strategy is designed to allow everyone to have access to electricity on a sustainable basis. an integral part of the Group’s core
business, it offers solutions to the new challenges that Legrand faces.

CSR
USERS

SOCIETY

EMPLOYEES
ENVIRONMENT

INFLUENCE

KEY ISSUES

EX
PE

CT
AT

IO
NS 10

2014 highlights
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LeGrAnD founDAtion creAteD
the Legrand foundation was launched in march 2014 under
the aegis of fAce (fondation Agir contre l’exclusion) to combat
exclusion and electricity poverty. Dedicated to helping those
who are excluded or discriminated against, it also aims to play
a driving role for the electrical sector as a whole. five projects
are already under way, including Bien vieillir chez soi, which
helps seniors stay in their own homes, and Ambassadeurs de
la sécurité électrique to promote electrical safety.

csr: 2014-2018 Priorities
continuing on publishing sustainable development
roadmaps, in 2014 Legrand issued a new roadmap setting out
its csr commitments for 2014-2018, with 21 priorities until
2018. each priority is tied to indicators that track the Group’s
csr performance.

LeGrAnD honoreD for its csr
commitment
in early 2015, Legrand was ranked in the Global 100, the
one hundred companies most committed to sustainable
development worldwide—highlighting the integral role of
csr in the Group’s development. Legrand also appears in
robecosAm’s 2015 sustainability Yearbook.

enerGy inTensiTy
MWh per €M in sales

eNVIrONMeNTAL INFOrMATION
% of sales representing products with pep
(product environmental profile)

WASTe reCOVereD
%

beneficiaries of access
To eLecTriciTy iniTiaTiVes

FreQUeNCy OF WOrkPLACe
accidenTs
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BreAkDOWN
OF TOTAL WOrkFOrCe in % WOMEN

MEN

< 26 YeArs oLD

26-35 YeArs oLD

36-45 YeArs oLD

46-55 YeArs oLD

≥ 56 YeArs oLD

5% 6%

11%

10%

7%

3% 5%

13%

20%

20%

47
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52

cumulated thousands of people
directly or indirectly affected by
electricians Without Borders
projects backed by Legrand

20
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780

1,325

1,100

8.37

20
12

20
13

20
14

7.72 7.25
number of accidents
resulting in lost-time

injuries x 1,000,000
divided by total hours

worked
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8

Gilles schnepp
chairman and ceo

patrice soudan
deputy ceo and
executive Vp Group
operations

John seLLdorff
president and ceo,
Legrand north america

paolo perino
executive Vp building
systems sbu and
chairman of bTicino

Frédéric xerrI
executive Vp export

fabrizio FABrIZI
executive Vp innovation
& Systems, energy
distribution sbu and digital
infrastructures sbu

The 12-member executive Committee is responsible for managing sustainable and profitable growth for the Group.

eXeCutiVe CoMMittee

xavier couTurier
executive Vp
human resources

bruno barLeT
executive Vp france

antoine bureL
executive Vp and Group cfo

bénédicte bahier
executive Vp Legal affairs

Karine ALQUIer-CArO
executive Vp purchasing

benoît COQUArT
executive Vp
strategy and development

Corporate
GoVernance&Group

VaLues
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LeGrAnD wins AGefi corPorAte
GoVernAnce AwArD
in 2014 the french business journal Agéfi awarded its “Grand
Prix du Gouvernement d’entreprise” to Legrand for its vision
in corporate governance demonstrating balanced powers,
collegial spirit, risk management and living up to its
commitments.

70%
OF directOrS

Are indePendent(1)

40%
OF directOrS

Are wOmen

5
nAtiOnALitieS

Are rePreSented
On the BOArd

gilles schnepp, chairman of the Board
olivier Bazil, director
Christel Bories, independent director(1)

angeles garcia-poveda, independent director(1) and Lead director(2)

françois grappotte, director and honorary chairman
gérard Lamarche, independent director(1)

thierry de La tour d’artaise, independent director(1)

dongsheng Li, independent director(1)

annalisa Loustau elia, independent director(1)

eliane rouyer-Chevalier, independent director(1)

Board of direCtors

(1) An independent director is defined as a director who has no relationship whatsoever with
the company, its group or its management that could impair his/her exercise of independent
judgment or place him/her in a position of conflict of interest with management, the company
or the group.

(2) the Lead director’s main role consists in verifying that the company’s governance bodies are
able to operate properly.

4 VALues for sustAinABLe AnD ProfitABLe Growth

Legrand draws on four key values that underpin its
corporate culture and commitment to all stakeholders.

innoVation

CustoMer foCus

ethiCaL BehaVior

resourCe optiMization

2014 highlights

LonG-term sAVinGs with connecteD
eco-comPteur
with Legrand’s new connected eco-compteur, consumers
can measure their electricity consumption in real time,
displaying results on the internet, analyzing consumption
circuit by circuit, and more. Bottom line: track consumption
in real time for better control.
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10

LinK up with
Websites, social networks, news feeds and more—new

vectors for staying in touch with Legrand are on the rise. LeGrand
Legrand constantly enhances its presence on digital networks at both Group and subsidiary
level. Through websites, facebook pages, blogs, youTube channels and more, users have access
to complete information on Legrand Group and its activities at all times.

networKs at the Core of Legrand’s
digitaL strategy LeArn ABOut LegrAnd’S

LAteSt innOVAtiOnS And
PrOductS On VideO At

youtube.com/legrand

neArLY

6,000,000
ViewS OF the grOuP’S

#OnSeFAitunFiLm cAmPAign On YOutuBe

2014 highlights

@Legrand on twitter
in 2014, the Group’s @Legrand_news twitter feed
became @Legrand and was officially certified
by Twitter. The feed allows followers—currently
over 6,000—to track all Group news and events
worldwide, in real time.
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oVer

334,000
LiKeS FOr the grOuP’S FAceBOOK PAgeS

oVer

14,000,000
VideO ViewS

On LegrAnd’S YOutuBe chAnneLS

@

Legrand.CoM

Visit Legrand.com, our corporate website, to get comprehensive
information on the Group on a single platform.

ContaCts
press:
• Delphine Camilleri
+33 (0) 5 55 06 70 15
delphine.camilleri@legrand.fr
• Vilizara Lazarova (Publicis Consultants)
+33 (0) 1 44 82 46 34
vilizara.lazarova@consultants.publicis.fr

investor relations:
+33 (0) 1 49 72 53 53
investor.relations@legrand.fr

DALLAs concePt store oPens
in 2014 Legrand opened Dallas market center, its new
concept store in Dallas, texas. Designed around the Adorne
range, the store also offers an overview of the full range of
Legrand products.

chinA—DiGitAL innoVAtion serVinG
customers
Legrand china stepped up its digital footprint in 2014 with a
digital campaign, development of e-commerce, online training
and social media presence. Aim: support customers by being
closer to them.

fLocoon— A Pioneer in commAnD
while exploring alternative interfaces, Legrand’s design team
created a cutting-edge concept in wiring-device command,
drawing inspiration from natural networks, connected objects
and enhanced reality. intuitive and easy to use, flocoon is
dedicated to creating better relationships between people and
buildings.
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www.legrand.com

LEGRAND

HEADQUARTERS

128, avenue de Lattre de Tassigny
87045 Limoges cedex, france

+33 (0) 5 55 06 87 87

CM
21

50
02

-M
ar

ch
 2

01
5

F&CVAA4_EN.indd 12 26/03/15 15:18


