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Disclaimer

This document has been prepared by Legrand S.A. (“Legrand”) solely for use at its meeting with investors held on October 31, 2006. This document must be treated confidentially by attendees at
such presentation. The information contained in this document has not been independently verified and no representation or warranty, express or implied, is made as to, and no reliance should be
placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained herein and Legrand expressly disclaims any liability relating thereto. The information set
out herein is subject to updating, completion, revision, verification and amendment and such information may change materially. Legrand is under no obligation to keep current the information
contained in this presentation and any opinions expressed in this representation are subject to change without notice. None of Legrand nor any of its affiliates, advisors or representatives shall
have any liability whatsoever (in negligence or otherwise) for any loss whatsoever arising from any use of this document or its contents, or otherwise arising in connection with this document.

A detailed description of the business and financial position of Legrand is included in the Legrand’s document de base registered by the AMF on February 21, 2006 under number 1.06-009, to which
investors are invited to refer and which may be obtained on the website of the AMF (www.amf-france.org). The investors’ attention is drawn to the “Risk Factors” sections of the document de base.
This presentation includes only summary information and must be read in conjunction with the document de base. In the event of any discrepancies between this document and the document de
base, the document de base shall prevail.

This document does not constitute an offer or invitation to sell or issue, or any solicitation of any offer to purchase or subscribe for, any shares of Legrand and neither it nor any part of it shall form
the basis of, or be relied upon in connection with, any contract or commitment whatsoever.

This document is solely for your information on a confidential basis and may not be reproduced or redistributed to any other person, including without limitation, email or any other means of
electronic communication. In particular, neither this document nor any copy of it may be taken, transmitted or distributed, directly or indirectly, by any person in the United States, Canada or Japan.
The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and observe, any such
restrictions.

Legrand securities have not been and will not be registered under the US Securities Act of 1933, as amended (the “Securities Act”), and may not be offered or sold in the United States except
pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act.

This document is only directed at and being provided to persons in the United Kingdom who are a) authorized persons who have professional experience in matters relating to investments within
the meaning of the Financial Services and Markets Act 2000 (FSMA) and Article 19 of the Financial Services and Markets Act (Financial Promotions) Order 2005 (the “Order”) or b) high net worth
entities and to other persons to whom it may otherwise be lawfully communicated falling within Article 49(1) of the Order.

This presentation contains information about our markets and our competitive position therein, including market sizes and market share information. We are not aware of any authoritative industry
or market reports that cover or address the market for products and systems for low-voltage electrical installations and information networks in buildings. Therefore, we assemble information on
our markets through our subsidiaries, which in turn compile information on our local markets annually. They derive that information from formal and informal contacts with industry professionals
(such as professional associations), trade data from electrical products distributors, building statistics and macroeconomic data (such as gross domestic product or consumption of electricity). We
estimate our position in our markets based on market data referred to above and on our actual sales in the relevant market for the same period.

This document, presentation and the document de base include forward-looking statements. These forward-looking statements relate to Legrand’s future prospects, developments and business
strategies and are based on analyses of forecasts of future results and estimates of amounts not yet determinable. By their nature, forward-looking statements involve risks and uncertainties
because they relate to events and depend on circumstances that may or may not occur in the future. Legrand cautions you that forward-looking statements are not guarantees of future performance
and that its actual financial condition, actual results of operations and cash flows and the development of the industry in which Legrand operates may differ materially from those made in or
suggested by the forward-looking statements contained in this presentation. In addition, even if Legrand’s financial condition, results of operations and cash flows and the development of the
industry in which Legrand operates are consistent with the forward-looking statements contained in this presentation, those results or developments may not be indicative of results or
developments in future periods. Legrand does not undertake any obligation to review or confirm analysts’ expectations or estimates or to release publicly any revisions to any forward-looking
statements to reflect events that occur or circumstances that arise after the date of this presentation or the document de base.

By attending this presentation and/or accepting this document you agree to be bound by the foregoing limitations.
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Key Facts

Healthy rise In net sales

Robust growth in adjusted operating income

Sharp surge in net income

Steep increase in free cash flow
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Healthy Rise in Net Sales
driven by Like'" for Like Growth
more than Doubled by Acquisition-led Expansion

Strong like for like™ growth combining
price increase and volume growth: + 7.3%

Like for like'" growth more than doubled
by acquisition led expansion: +9.1%

€ million

Favourable impact of foreign exchange
rates: +0.9%

9M 2005 9M 2006

1. At constant scope of consolidation and exchange rates




L1 legrand

Robust Growth in Adjusted Operating Income
in all Geographical Zones

Adjusted Operating Income'!

Increase in gross profit led by strong
sales and productivity gains.

Raw material and component price rise
offset by increases in sales prices

€ million

Ongoing initiatives for growth through
investments in R&D, sales and marketing
initiatives

O9M 2005 O9M 2006

Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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Sharp Surge in Net Income

Strong growth in operating income

Sharp decline in financial expense

Foreign exchange gains

€ million

9M 2005 9M 2006

1. Group share
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Steep Increase in Free Cash Flow
Driven by Rise in Cash Flow From Operations and
Firm Capital Employed Management

Free Cash Flow "

+70% (2) Strong incrgase in cash flow from
operations( ) led by good operating
performance : +37.5%

Working Capital Requirement under
control : 13.2% of sales

€ million

Positive impact of asset disposals

9M 2005 9M 2006

1. Free cash flow: cash flow from operations — change in working capital — capex + net proceeds from sale of fixed assets
2. Excluding a positive impact of a €30million exceptional cash foreign exchange gain, free cash flow increased by 54%
3. Cash flow from operations: net cash provided from operations + change in working capital
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Strong Growth in the 2006 First Nine Months

Group €2,782m in 2006 First Nine Months

+18.0% reported growth
+7.3% LFL Y growth

France €706m in 2006 first Rest of Europe €587m in
nine months | 2006 first nine months

‘ 2% rep%r)ted growth + 28.9% reported growth
. ] +3.2% LFL th (1)
USA/Canada €499m in 2006 ! T e 8 +7.3% LFL" growth

first nine months - Strong growth particularly in

+ 9.0% reported growth Eastern and Southern Europe

+5.8% LFL™ growth

- Vigorous 3rd quarter 2005 a It_aly €526m in 2006 first
challenging basis for comparison nine months :
Rest of the World €464m in

-Significant deterioration in the o

residential market :183 170/? E:Eg{t:goaﬁwm 2006 first nine months
+ 38.2% reported growth

- Ongoing success of new +14.9% LFL™ growth
products

- Good performance vs market - Strong overall performance

1. At constant scope of consolidation and exchange rates
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Acquisition of Vantage ©
VANTAGE
Strategic acquisition : home automation is a key growth driver
First class market position: #2 for top-of-the-range lighting control in the US

6 new product ranges launched in the first nine months of 2006

Round out Legrand’s worldwide home automation offering

$20million sales in 2005; +26% for the first nine months of 2006

Acquisition multiples in line with group criteria
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Active Commitment to Acquisition-driven Growth

More than €60m revenue added through 4 acquisitions since January 2006

#1 in China in audio and video door entry
systems

2005 net sales : €15million
900 employees, including 200 sale force

#1 in Brazil in consumer units and
industrial enclosures

2005 net sales: €28million
400 employees

Growth
Markets

#2 in the US for top-of-the-range lighting

" controls
VANTAGE 2005 net sales: $20million

approx.100 employees

Market #1 in Denmark for metal cable
Access management systems

2005 net sales: €5million
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Strong R&D Commitment and
New Product Launches continue

R&D cash expense and investments Capex dedicated to new products

140 - 50 -

+26%

€ million
€ million

9M 2005 9M 2006 9M 2005 9M 2006

More than 40 new product ranges launched since the beginning of the year
More than €170m invested in innovation and new products

Two new major wiring device product ranges presented to French distributors with
first sales expected early 2007
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First Nine Months P&L
Robust Growth in Adjusted Operating Income

IFRS, € million 9 months 2006 % change

Net sales 2,781.7 18.0%

Gross profit 1,395.7 20.3%
As % of sales 50.2%

Adjusted operating income!" 481.2 %  23.4%

As % of sales 17.3%

Accounting entries relating to the acquisition of Legrand France (65.0)

Operating income 416.2
As % of sales 15.0%

Net financial expenses (100.8)

Exchange gains and losses 24.0

Loss on extinguishment of debt (109.0)

Income tax expense (82.5)

Net profit 148.5 77.0%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. After a €9 million non-recurrent non cash expense from IPO
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Robust Cash Generation in First Nine Months

IFRS, € million 9 months 2006 % change

Cash flow from operations (1) 476.4 37.5% (2

As % of sales 17.1%

Change in working capital requirement (83.5)

Net cash provided by operating activities 392.9
As % of sales 14.1%

Capital expenditures (including capitalised R&D) (108.9)
As % of sales 3.9%

Net proceeds from sales of fixed assets 24.6

Free cash flow 308.6 +70.4%
As % of sales 11.1%

1. Cash flow from operations is defined as net cash provided by operating activities + change in working capital
2. Excluding a positive impact of a €30million exceptional cash foreign exchange gain, cash flow from operations increased by 28.9%
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Balance-Sheet Optimization maintained
combining Leverage and Investment Grade Rating

Leverage

As of
Sept 30, 2006

IFRS, € million

Total equity 2075

Net financial debt 1847

As % of total equity 89%
As a multiple of last twelve month EBITDA 2.5 x

Investment-grade ratings
> S&P BBB-

> Moody’s Baa3

> Fitch BBB-




An attractive industry

Resilient
Growing
Fragmented

2006 : another year of growth
for the low-voltage industry

Continued shift in the
market toward higher value-
added products and systems

Unique strengths

Global pure player
Strong local and global
leaderships

Geographic / product positions
geared for growth

Acquisition expertise

Raw material price rise offset
by increase in selling price

4 Targeted acquisitions
focused on fast growing
businesses

1. At constant scope of consolidation and exchange rates
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Continued Delivery on Commitments Made at IPO

Enhanced business model

Growth initiatives
Cost optimization
Capital efficiency

Strong growth in emerging
markets +20% like for like "

More than 40 new product
ranges launched

Margin up 80bp and adjusted
EBIT growth 23%

Consistently vigorous free
cash flow: 11% of sales
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Conclusion

Continued strong performance in terms of sales, profitability and
cash generation

Ongoing delivery on commitments made at IPO

In view of these good results and taking into account less favorable
market conditions in the US going forward, Legrand expects the
2006 full-year rise in adjusted operating income, excluding the
impact of charges related to market listing, to lie within a range of
18% to 20%, higher than the 15% forecast in April 2006
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Agenda and Contacts

February, 8 2007 : 2006 full year Investor Relations:
results Francgois Poisson

tel : + 33 (0)1 49 72 53 53

May, 3 2007 : 2007 first quarter fax: + 33 (0)1 43 60 54 92
results

May, 15 2007 : Annual General
Meeting of Shareholders
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Appendix
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2006 First Nine Months — Net Sales by Destination

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 First Nine Months — Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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Net Sales by Destination

€ million Q3 9 months
2006 2006

France 213 .1 705.5

171} 151.2 525.8

Rest of Europe 197.5 587.3

USA/Canada 163.6 498.9

Rest of the World 163.0 464.2

Total 888.4  2781.7
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Net Sales By Origin

€ million Q2 Q3 9 months
2006 2006

France PLXR: 822.3

Italy 159.4 553.8

Rest of Europe 181.4 545.5

USA/Canada 166.7 507.1

Rest of the World 127 .1 353.0

Total 888.4 2781.7
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2006 First Quarter — Net Sales by Destination

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 First Quarter — Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 Second Quarter — Net Sales by Destination

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 Second Quarter — Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 Third Quarter — Net Sales by Destination

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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2006 Third Quarter — Net Sales by Origin

€ million

France

Italy

Rest of Europe

USA/Canada

Rest of the World

Total
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1st Quarter P&L

IFRS, € million % change
(/]

Net sales 22.9%

Gross profit 23.1%
As % of sales

Adjusted operating income(?) 24.1%

As % of sales

Accounting entries relating to the acquisition of Legrand France

Operating income
As % of sales

Net financial expenses

Exchange gains and losses 5.8

Loss on extinguishment of debt (109.0)

Income tax expense (27,0)

Net profit (34.6)

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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2"d Quarter P&L

IFRS, € million 2nd quarter
2006

Net sales 952.7 16.6%

Gross profit 478.3 19.7%
As % of sales 50.2%

Adjusted operating income(") 162.9 Y 22.5%

As % of sales 17.1%

% change

Accounting entries relating to the acquisition of Legrand France (21.6)

Operating income 141.3
As % of sales 14.8%

Net financial expenses ()

Exchange gains and losses 15.9

Loss on extinguishment of debt 0.0

Income tax expense (30.7)

Net profit 99.2 189.2%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. After a €9million non recurrent non cash expense from IPO
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3rd Quarter P&L

IFRS, € million 3rd quarter
2006

Net sales 888.4 14.6%

Gross profit 442.2 18.0%
As % of sales 49.8%

Adjusted operating income(! 154.8% 23.4%

As % of sales 17.4%

% change

Accounting entries relating to the acquisition of Legrand France (21.6)

Operating income 133.2
As % of sales 15.0%

Net financial expenses (26.9)

Exchange gains and losses 2.3

Loss on extinguishment of debt 0.0

Income tax expense (24.8)

Net profit 83.9 263.2%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. After a €9million non recurrent non cash expense from IPO
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Reconciliation of Cash From Operations with Net Profit

IFRS, € million 9 months 2006

Net profit 148.5

Depreciation and amortization 178.1

Loss on extinguishment of debt 109.0

Change in other non-current assets and liabilities and deferred tax 8.4

Share of loss/(profit) of associates (0.6)

Exchange (Gains)/losses net 9.9

(Gains)/losses on fixed asset disposals and sales of securities (2.2)

Other adjustments 25.3)

Cash flow from operations 476.4

1. Mainly non-cash interests related to the shareholder’s loan and a €9million non recurrent non-cash expense from IPO
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Change in Scope of Consolidation

2005
1st Half

2006
1st Half 9 months

1. BS: Balance Sheet




