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2007 First Half Highlights legrand

_

m Steep rise in net sales particularly in emerging
countries

m Vigorous increase in adjusted operating income

m Appreciable improvement in adjusted operating
margin

m Net income more than tripled
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L1legrand

Steep Rise in Net Sales

_

Net Sales (€M)

m Firm organic growth +8.6%

m Ongoing strong growth in
emerging countries +18%

m Change in the scope

1,893 of consolidation +3.8%

m Unfavourable FX effect -1.8%

H1 2006 H1 2007
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Vigorous Increase in Adjusted Operating Income Combined with Il legrand
Appreciable Improvement in Margin

_

Adjusted EBIT (€M and as % of sales)

m Steep growth in sales

17.9%

2% m Raw material price increases fully
/ compensated by increase in selling

prices

17

m Production costs under control and
ongoing productivity improvements

m Continued investment in new
products, sales and marketing staff
to fuel growth

326

m Margin up 150 basis points before
the impact of acquisitions

H1 2006 H1 2007 m Impact of acquisitions on margin:

-80 basis points
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Net Income Group Share More Olegrand
Than Tripled

_

Net income group share (€M)

m Strong operating results

m Continued decline in net
financial expense

63

H1 2006 H1 2007
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Good Free Cash Flow in Spite of a Challenging

Comparison Basis L

_

Free cash flow (€M)

m Exceptional €30 million foreign-
exchange gain relating to
redemption of high-yield bonds in
2006

179 m Exceptionally low level of

working capital requirement at
December 31, 2006 (11.7% of
sales)

149

m High level of free cash flow at

H1 2006 H1 2006 H1 2007 6.5% of sales

excluding €30M
exceptional FX
gain

L1legrand
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Steep Rise in Net Sales

Group total €2,096M in 2007 first half

m +10.7% reported growth

m +8.6% LFL®M growth

France €529M

m +7.3% LFL™ growth
Ongoing success of new
wiring device ranges
Celiane, Mosaic and
Batibox

»

USA/Canada €320M

m -4.6% reported growth

m -0.8% LFL™ growth
Sales maintained as a whole despite
unfavourable residential market; fast
growing businesses (high value
added products) offset challenging
comparison basis in the 2" quarter

ltaly €403M

product families

| m +12.3% LFL® growth

Rest of Europe €447M

m +14.6% LFL™ growth
Double-digit growth in
Greece, Spain, Turkey and
Switzerland combined with a

rise of over 25% in Eastern
Europe

Rest of the World €397M
m +32% reported growth

Very good performance in nearly
all countries

5
) | \‘-,'J Py

&
N\ "k

m +9.1% LFL® growth

Generally favorable market
conditions, good performance of all

i |l

1. Like-for-like: at constant scope of consolidation and exchange rates

L1legrand
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Steep Rise in Net Sales [legrand

+203

+10.7%
Total

~ -1.8%
1,893 +8.6% FX
Like-for-like® Growth

_— +3.8%

Scope of
Consolidation

H1 2006 H1 2007

1. At constant scope of consolidation and exchange rates 2007 H1 Results - 9




Increasing Weight of Emerging Countries L1legrand

e

Increasing weight in group sales

466 22%
381

20%

Strong rise in net sales (€M)

H1 06 H1 07 H1 06 H1 07

Strong H1 2007 like-for-like growth Sales and marketing team

2,385

2,237

H1 06 H1 07 2007 H1 Results - 10




Growth Initiatives [legrand

_

Research and Development # of new ranges launched

m Continued new product launches:

45
30
m More than 1 800 people dedicated to
R&D
2005 2006 H1 2007
Sales and Marketing headcount
Ongoing reinforcement of sales and (# of employees and as %
marketing of total headcount
18.2%
16.9%
m About 3% like-for-like increase in —
headcount
m Many subsidiaries or office opening in
process 5,185

H1 2006 H1 2007 2007 H1 Results - 11



Innovative Solutions to Reach Energy Savings I1legrand
Example of Lighting Control

Residential buildings

B Home automation

e
‘)

e

\ 5 WattStopper

F p——

Up to

35%

of energy savings

Commercial buildings

m Home automation and
presence detectors
-£)

,.?G WattStopper L1legrand’

He ol :
e Y
2 %9
I ]
@ ° © s
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Ongoing Expansion in Emerging Countries with the [legrand
AcquisitionD of Kontaktor in Russia————

_

m #1 for air circuit breakers and moulded case circuit breakers in Russia

m Complement Legrand’s existing leading positions in Russia:

#2 for modular circuit breakers

#1 in wiring devices

#1 in plastic trunking e
m Net sales of €35 millions in 2006 up 43%
m 2,400 employees

I
A

x|

T A3790 600A

BA08 1600A AB2M 2000A

Proton 3200A

1. The transaction is subject to the approval of competent authorities 2007 H1 Results - 13




3 Acquisitions since January 2007 Totalling Close to [legrand
€150 millions of Sales

_

m #1 in Russia for power circuit breakers
m 2006 net sales: €35M
m 2,400 employees

Growth

Markets = Home automation specialist in the US
m 2006 net sales: $12M
m 36 employees

m #2 in wiring devices in Australia and
V N New Zealand
I m 2006 net sales of €100M
Market

vt THE HPM GROUP = 75 employees
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Appreciable Margin improvement and Net Income [ legrand
More Than Tripled

_

(IFRS. €M) 15t half 2006 1st half 2007 % of change

Net Sales 1,893.3 2,095.7

Gross profit 953.5 1,061.7 11.3%
As % of sales 50.4% 50.7%

Adjusted (V) operating income 326.4 375.8 15.1%
As % of sales 17.2% 17.9%

Purchase accounting @ (43.4) (31.3)

Operating income 283.0 344.5 21.7%
As % of sales 14.9% 16.4%
Net financial expenses (73.9) (53.1) -28.1%

Exchange gains and losses 21.7 8.4

Loss on extinguishment of debt (109.0) 0.0

Income tax expense (57.7) (104.3)
Net profit 64.6 196.1 204%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
2. Accounting entries relating to the acquisition of Legrand France 2007 H1 Results - 15




Strong Growth in Adjusted Operatiwg tlegrand

e

2007 first-half adjusted operating income bridge analysis (€m)

-— 2 34

I R&D - 2 -8 22 +50

.
Production SG&A Other . A
Raw material and including
component prices restructuring
costs
Volume,
mix and
selling price Scope of_
326 Consolidation

(impact on margins:

/ -80 bp)

H1 2006 H1 2007

17.2% of sales m Strong increase +15% 17.9% of sales

m Improvement in margin +70bp
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Good Free Cash Flow in Spite of a Challenging Hlegrand
Comparison Basis P

_

(IFRS, €M) 15t half 2006 15t half 2007 % change

Cash flow from operations () 330.2

As % of sales 17.9% 15.8%

Change in working capital requirement (100.3) (128.2)®

Net cash provided by operating activities 238.6 202.0 -15.3%?()
As % of sales 12.6% 9.6%

Capital expenditures (including capitalised R&D) (74.8) (73.8)

Net proceeds from sales of fixed assets 15.5 7.2

Free cash flow 179.3 -24.5%2)@E)
As % of sales 9.5%

1. Cash flow from operations is defined as net cash provided by operating activities + change in working capital requirement
2. 2006 comparison basis benefited from an exceptional foreign-exchange gain of €30 million in the first quarter of 2006
3. Working capital requirement was exceptionally low as of December 31, 2006.
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Outlook L1legrand

On those bases, Legrand remains very confident in its capacity to

m at least achieve its target of 7 to 10% sales growth in 2007 - excluding
the impact of exchange rates and with acquisitions contributing 3 to 4%
for the current year - and

m generate an adjusted operating margin at least equal to that recorded in
2006
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L1legrand

Agenda and Contacts

_

m November 8, 2007: m |nvestor Relations: Frangois Poisson
2007 nine-month results tel: +33 (0)1 49 72 53 53

fax: +33 (0)1 43 60 54 92

m February 7, 2008:

2007 annual results m Press relations: Axel Baviére
tel: +33 (0)1 44 43 73 11
m May 7, 2008: fax: +33 (0)1 44 43 75 65

2008 first quarter results

m May 22, 2008:

Annual General Meeting of
shareholders
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2007 First Half Net Sales by Destination [ legrand’

e

Total Scope of  Like-for-like  Currency
change consolidation growth effect

H1 2006 H1 2007

7.5% 0.2%

ltaly 374.6 402.6 7.5% -1.5%W 9.1% 0.0%
Rest G o

of Europe 389.8 446.8 14.6% 0.3% 14.6% -0.3%
USA/Canada 335.3 319.9 -4.6% 4.0% -0.8% -7.5%
Rest 0 0 o 0
of the World 301.2 397.3 31.9% 21.0% 12.3% -2.9%
Total 1,893.3 2,095.7 10.7% 3.8% 8.6% -1.8%

1. Due to accounting reclassification 2007 H1 Results - 21




2007 First Half Net Sales by Origin [ legrand’

e

Total Scope of  Like-for-like  Currency
change consolidation growth effect

H1 2006 H1 2007

8.5% 0.0% 8.5%
Italy 394.4 4295 A 15%@  10.5% 0.0%
Sfeéhrope 364.1 408.1 PEPEL 0.0%  12.4% -0.3%
USA/Canada 340.4 326.8 N [A 4.3% -0.5% -7.5%
Efetite World 225.9 3144 PELPDAN 2829 12.5% -3.5%
Total 1,893.3  2,005.7 LN 3.8% 8.6% 11.8%

1. Due to accounting reclassification 2007 H1 Results - 22




L1legrand

Net Sales by Destination

France

Italy 193.1 181.5 151.2  146.6
Rest 192.5 197.3 1975  218.9
of Europe

USA/Canada 161.8 173.5 163.6 144.3
Rest

the World 146.6 154.6 163.0  201.0

Total 940.6 952.7 888.4 955.1
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Net Sales by Origin Blegrand

France

Italy 202.9 191.5 1594  160.0
Rest 180.5 183.6 181.4  203.1
of Europe

USA/Canada 163.6 176.8 166.7 146.6
Rest

the World 110.0 115.9 1271 159.0

Total 940.6 952.7 888.4 955.1
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2007 First Quarter - Net Sales by W L1legrand

_

Total Scope of  Like-for-like  Currency
change consolidation growth effect

Q1 2006 Q1 2007

France 7.2% 0.1%

Italy 193.1 209.5 8.5% -1.4%®) 10.0% 0.0%
Rest o o 0 o
of Europe 192.5 219.4 14.0% 0.3% 14.7% -0.9%
USA/Canada 161.8 155.1 -4.1% 3.7% 0.6% -8.1%
Rest 25.79 0 o 0
of the World 146.6 184.3 A/ 18.0% 12.6% -5.4%
Total 940.6 1,032.7 9.8% 3.3% 9.0% -2.5%

1. Due to accounting reclassification 2007 H1 Results - 25




2007 First Quarter - Net Sales by Origin L1legrand

e

Total Scope of  Like-for-like  Currency
change consolidation growth effect

Q1 2006 Q1 2007

France 283.6 306.0 7.9% 0.0% 7.9% 0.0%
Italy 202.9 2235 BELPEAN  -1.3%0 11.6% 0.0%
Efeéhrope 180.5 198.7 PE[NEA 0.0% 11.1% -0.9%
USA/Canada 163.6 158.8 -2.9% 4.3% 1.4% -8.2%
Efetite World 110.0 VLN 32.5% 24.1% 14.3% -6.6%
Total 940.6  1,032.7 9.8% 3.3% 9.0% 12.5%

1. Due to accounting reclassification 2007 H1 Results - 26




2007 Second Quarter - Net Sales by Destination L1legrand

e

Total Scope of  Like-for-like  Currency
change consolidation growth effect

Q2 2006 Q2 2007

France 7.7% -0.1%

Italy 181.5 193.1 6.4% -1.7%@) 8.2% 0.0%
Rest o o 0 o
of Europe 197.3 227.4 15.3% 0.4% 14.5% 0.3%
USA/Canada 173.5 164.8 -5.0% 4.0% -2.0% -6.8%
Rest 37.8% 0 o 0
of the World 154.6 213.0 .0/ 23.8% 12.0% -0.6%
Total 952.7 1,063.0 11.6% 4.4% 8.2% -1.2%

1. Due to accounting reclassification 2007 H1 Results - 27




2007 Second Quarter - Net Sales wgm/ L1legrand

_

Total Scope of  Like-for-like  Currency
change consolidation growth effect

Q2 2006 Q2 2007

France 9.1% 0.0%

Italy 1915 206.0 7.6% RERLS 9.3% 0.0%
Efeéhrope 183.6 200.4 PR 0.0% 13.7% 0.4%
USA/Canada 176.8 168.0 -5.0% 4.3% -2.3% -6.8%
Efetite World 115.9 168.7 BULLUAM  31.9%  11.0%  -0.6%
Total 952.7  1,063.0 [EENLA 4.4% 8.2% 11.2%

1. Due to accounting reclassification 2007 H1 Results - 28




15t Quarter P&L

(IFRS, €M) 1st quarter

2006
940.6

Net Sales

Gross profit 475.2
As % of sales 50.5%
Adjusted (" operating income 163.5
As % of sales 17.4%
Accounting entries relating to the acquisition
(21.8)
of Legrand France
Operating income 141.7
As % of sales 16.1%
Net financial expenses (46.6)
Exchange gains and losses 5.8
Loss on extinguishment of debt (109.0)
Income tax expense (27.0)
Net profit (34.6)

1st quarter %
2007 of change

1 032.7

525.4 10.6%
50.9%

185.1 13.2%
17.9%

(15.7)

169.4 19.6%

16.4%

(28.5) - 38.8%

3.1

0.0

(51.6)

92.9

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002

L1legrand
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2nd Quarter P&L Hlegrand

2" quarter 24 quarter %

(IFRS, €M) 2006 2007 of change

Net Sales 1,063.0

Gross profit 478.3 536.3 12.1%
As % of sales 50.2% 50.5%

Adjusted (") operating income 162.9 190.7 17.1%

As % of sales 17.1% 17.9%

Accounting entries relating to the acquisition
of Legrand France

Operating income 141.3 175.1 23.9%
As % of sales 14.8% 16.5%
Net financial expenses (27.3) (24.6) -9.9%

(21.6) (15.6)

Exchange gains and losses 15.9 5.3

Loss on extinguishment of debt 0.0 0.0

Income tax expense (30.7) (52.7)
Net profit 99.2 103.2 4.0%

1. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002
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Reconciliation of Cash-Flow From Operations I1legrand
with Net Profit

1st half 1st half

(IFRS, €M) 2006 2007
Net profit 196.1

Depreciation and amortization 120.8 109.4
Loss on extinguishment of debt 109.0 0.0
Change in other non-current assets and liabilities and deferred tax 2.0
Share of loss/(profit) of associates (0.5)
Exchange (gains)/losses net 16.7
(Gains)/losses on fixed asset disposals and sales of securities (0.3)
Other adjustments 26.6W
Cash-flow from operations 338.9

1. Mainly non-cash interests related to the shareholder’s loan and a €9 million non recurrent non-cash expense from IPO 2007 H1 Results - 31




Scope of Consolidation

Q1

Van Geel 3 months

Zucchini 3 months
On Q 3 months
TCL 3 months
ICM Group 3 months
Cemar

Shidean

Vantage

Q1

Cemar 3 months

Shidean 3 months
Vantage 3 months
HPM 2 months
USTec 3 months
Kontaktor

1. BS : Balance Sheet

Only in BS (")
Only in BS ()

2006 H1
6 months
6 months
6 months
6 months
6 months

Full Year
12 months
12 months
12 months
12 months
12 months
6 months
12 months
Only in BS (")

9 months
9 months
9 months
9 months
9 months
9 months
3 months
Only in BS ()
Only in BS ()

2007 H1

6 months
6 months

Full Year

12 months
12 months

9 months

9 months
9 months

6 months 9 months 12 months

8 months

9 months
To be defined

5 months
6 months

11months
12 months
To be defined

L1legrand
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DISCLAIMER - ANALYSTS AND INVESTORS

PRESENTATION

This document has been prepared by Legrand S.A. (“Legrand”) solely for use at its conference call with analysts held on July 26,
2007. This document must be treated confidentially by attendees at the July 26, 2007 conference call and may not be reproduced
or redistributed to any other person. No representation or warranty, express or implied, is made as to, and no reliance should be
placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained herein and Legrand
expressly disclaims any liability relating thereto. Legrand is under no obligation to keep current the information contained in this
presentation and any opinions expressed in this representation are subject to change without notice.

This presentation includes only summary information.

Legrand securities have not been and will not be registered under the US Securities Act of 1933, as amended (the “Securities
Act”), and may not be offered or sold in the United States except pursuant to an exemption from, or in a transaction not subject to,

the registration requirements of the Securities Act.

Neither this document nor any copy of it may be taken, transmitted or distributed, directly or indirectly, by any person in the United
States, Canada or Japan. The distribution of this document in other jurisdictions may be restricted by law and persons into whose
possession this document comes should inform themselves about, and observe, any such restrictions.

This presentation contains information about our markets and our competitive position therein. We are not aware of any
authoritative industry or market reports that cover or address its market. We assemble information on our markets through our
subsidiaries, which in turn compile information on our local markets annually from formal and informal contacts with industry
professionals, electrical products distributors, building statistics and macroeconomic data. We estimate our position in our markets
based on market data referred to above and on our actual sales in the relevant market for the same period.

This document and this presentation include forward-looking statements. These forward-looking statements relate to our future
prospects, developments and business strategies and are based on analyses of forecasts of future results and estimates of
amounts not yet determinable. By their nature, forward-looking statements involve risks and uncertainties. We caution you that
forward-looking statements are not guarantees of future performance and that our actual financial condition, actual results of
operations and cash flows and the development of the industry in which we operate may differ materially from those made in or
suggested by the forward-looking statements contained in this presentation.

We do not undertake any obligation to review or confirm analysts’ expectations or estimates or to release publicly any revisions to
any forward-looking statements to reflect events that occur or circumstances that arise after July 26, 2007.

By attending the July 26, 2007 conference call and/or accepting this document you agree to be bound by the foregoing limitations.

L1legrand
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